New screens,
new
regulations

S e e D S ) ) ) I ) P e e S
T T e P P rr T
AN ONEECSEANErSEFsNOE N EEN L EEIERYE
B Sl S =S oo e EOEnEn

RSSO YRS R IS EENEUSEOEER
BRI EREE AT PO CNAMESEELEDIEOELE
LAEELUERAACSHEOLENTE 1o EATRENREFIERNOaEER T =0
DN ERENEEEOan IENENSEgNEIOENOSASENE
SRR EENEE Ll el DTSR EElESENOESE
HJERELSEOFREE idEnSEnEIEEEnNnEoEEER

‘f.‘LIL B r.‘O(J' -

A AT s S B had v U 63
" 53 - _

4 =0 0



Forbes

How To Lawsuit-Proof
Your Estate

m Boost Your Confidence At PJ% Game Changers
Work A

8 Great Speculations
e~ EUYS, HOLDS, AND HOPES

+ Follow

el

INVESTING o/2

$500 Biilion TV Market New
Battlefield For Internet
Companies

Trefis Team, Contributaor
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The Internet is finally upending the mother of all content markets, the $500
billion TV market. Cigar-chomping East Coast incumbents like Comcast and
Time Warner Cable pitted against left coast tech giants like Google, Apple and
intrepid TV mogul wannabes.

nNThe future I
traditional or digital:
i t6s a feedbacl

between the two

Television fans want to
get involved and be
count ed. | t 6 s

creative we are in
engaging those fans I
and keeping them
connected even as they
may move away from

the traditional network

I that will determine

how potent and

profitable we will be in

the future . 0O

Kevin Reilly, President
of Entertainment, Fox
Broadcasting
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REPORT: DESPITE GLOBAL CONNECTED TV SALES REACHING 123 MILLION BY 2014 -
88% OF MARKETERS HAVE NO TV APP STRATEGY
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The Internet Advertising Bureau (lAB) and Adjust Your Set, the multichannel video agency, have today revealed industry reaction to intemnet-connected TVs. In a survey of over 200 I1AB members,
85% of respondents say they're interested in the advertising opportunities afforded by internet-connected TVs, but only 12% currently have a strategy in place.

Various businesses claim that sales of internet-connected TVs will continue to grow, with informa predicting that manufacturers such as Samsung, LG and Sony will sell 52 million internet-
connected TVs over the course of this year on a global basis and from 2013 internet enabled devices, especially connected TVs, will out-sell PCs. However, according to the IAB and Adjust Your

In a survey of over 200 IAB members, 85% of respondents
say theyore interested in the adver
afforded by internet -connected TVs, but only 12% currently

have a strategy in place.
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AThe Storm i s

Shotsberger  (2000) reported that though it radio took 38
years to reach 50 million listeners. TV took 13 years to
reach 50 million viewers.

The internet took four years, 1 Pod
Facebook added 100 million users in less than 9 months
and iPhone applications hit 1 billion in 9 months.

How long before 100 million tablets and smart phones
appear in front of 100 million smart TVs? Not as long as
you thinké. 2014 most | ikely.
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THE NEXT FIVE YEARS OF TELEVISION
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THE NEXT FIVE YEARS OF TELEYASH G

will act as a

: : iversal remote
ACloud services will make GV TR e
a reality. home and ou

A EPG, content discovery and content

dissemination will move to the second ‘ | .
screen. - SR

A Longtail metadata creation and curation
will become a brand necessity.

A Linear TV willnot die - it will become i el
social, participative an
like the music industry I will focus on
live and event  -driven revenue.

A Second screen engagement will drive
curated, interactive experiences and new
monetisation models.
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A Connected World with TV

Everywhere and New Content
Gatekeepers Inthe Living Room
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Context - Snack,
augmented, add-on
content that adds value
to large screen.

Social TV (Discovery and
Dissemination) - How to find
content and how to share it.

Communicate - Being able to
talk with others (Skype and
TVoip being the ultimate

on

i

level). Texting, SMS, FB, The EPG on the big screen is

noAct

Behind-the-scenes, VIP
Access, Wikipedia,
IMDB, Twitter feeds,
360 Video, et al.

IMDb 7,
== WIKIPEDIA

dead in ten years. Social
Finding/Sharing on second T
screen is the future.

Twitter with friends.

P.

Personalisation — §

TV that knows -
what you like and c
gives you what g:
you want based |

on social graph, n
mood, time and ;,3
place.

Commerce - Being able|
to buy - Micro
payments, tCommerce.
jSatiate the need for
consumer to impulse

= Bl Transmedia - is the : @ |
| Community - Sense of Bl technique of applicaster

belonging to a special storytelling across
group - Social Layer - multiple, devices,
one-off app events platforms and

like Superbowl, formats that can
Oscars, Olympics or use second screen
World Cup. technologies.
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Gamify — Playalong TV
- Playing along such as
with the The Voice of
Holland and Million
Pound Drop UK. Intuitie
in Holland.
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What Does This Mean for National

Reqgulatory Bodies?

AConnected TVs originally came with no
internet browsers, however, that has now
changed as all of the new models from all
manufacturers come with browsers. How
are TV regulations going to work when
dealing with Internet content pushed into
what is simply a browser on a big screen in
the living room?

AAdvertisers and production companies

will move hard and fast to the second

screen 1 adevice independent of the TV I
but about to become an integral part of the

TV experience. Can that be controlled?

Als Industry Self - Regulation the Answer?
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